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CORPORATE INFORMATION
RAEH
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P.O. Box 1586, Gardenia Court, Camana Bay
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BRANCH SHARE REGISTRAR IN
THE HONG KONG SPECIAL ADMINISTRATIVE
REGION OF THE PEOPLE’S REPUBLIC OF CHINA
(THE “"PRC")("HONG KONG")

Computershare Hong Kong Investor Services Limited

Investors’ enquiries:

17M Floor

Hopewell Centre

183 Queen’s Road East, Wanchai

Hong Kong

Transfer of shares:

Shops 1712-1716, 17th Floor
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Hong Kong

REGISTERED OFFICE
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Grand Cayman, KY1-1104
Cayman Islands

HEAD OFFICE AND PRINCIPAL PLACE
OF BUSINESS IN HONG KONG
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No. 3 Hoi Shing Road

Tsuen Wan, New Territories

Hong Kong
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Bainikeng, Pinghu, Longgang
Shenzhen, the PRC
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Revenue increased 6.1% to approximately HK$1,435.8 million
(2020: approximately HK$1,353.1 million).

Gross profit decreased 25.8% to approximately HK$269.6
million (2020: approximately HK$363.5 million).

Gross profit margin decreased 8.1 percentage points to 18.8%
(2020: 26.9%).

Operating loss is approximately HK$92.4 million (2020:
operating profit approximately HK$102.2 million) and the loss
attributable to owners of the Company is approximately
HK$93.5 million (2020: profit attributable to owners of the
Company approximately HK$79.0 million).

No final dividend for the year ended 31 December 2021 was
recommended and no interim dividend was declared during the
six months ended 30 June 2021. For the year ended 31
December 2020, a final dividend of HK1.5 cents per share of
the Company (the “Share”) was declared, together with the
interim dividend of HK1.0 cent per Share, representing a total
annual dividend of HK2.5 cents per Share and an annual
dividend payout ratio of 23.1%.
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FIVE YEARS FINANCIAL SUMMARY
TFHMBEHRE

CONSOLIDATED RESULTS

Years ended 31 December
BZ+-A=t+—-HLEE
2017 2018 2019 2020 2021
T+ ZE-N\F ZE-NF ZZE-FTF —EZ-F
HK$'000 HK$'000 HK$'000 HK$'000 HK$'000
FAT FAT FAT FHET THT
Revenue WA 1,863,559 2,052,708 2,043,095 1,353,099 1,435,826
Profit/(loss) before REFTERLAD
income tax mH (E18) 143,248 130,931 127,102 101,537 (94,405)
Income tax expenses FieRiAY (34,408) (34,850) (35,022) (26,937) (3,520)
Profit/(loss) for the year ERHEM/(BR) 108,840 96,081 92,080 74,600 (97,925)

CONSOLIDATED ASSETS, EQUITY AND LIABILITIES
nEEE -REaRRkARE

As at 31 December

R+=B=+-H
2017 2018 2019 2020 2021
—FtF  ZFA\F  ZEF-NF ZFIFF SESF
HK$'000 HK$'000 HK$'000 HK$'000 HK$'000
FAT FTHET FAET FET THET
ASSETS BE

Non-current assets EREEE 380,180 467,444 569,549 610,755 593,988
Current assets REEE 1,269,650 1,237,607 1,269,396 1,192,680 1,144,736
Total assets BEHE 1,649,830 1,705,051 1,838,945 1,803,435 1,738,724

EQUITY AND LIABILITIES EERkEE
Total equity B 1,060,440 1,090,530 1,130,906 1,192,334 1,094,446
Non-current liabilities ErRBER 2,792 10,339 17,905 24,153 22,574
Current liabilities mEAR 586,598 604,182 690,134 586,948 621,704
Total liabilities BEGE 589,390 614,521 708,039 611,101 644,278
Total equity and liabilities HREXRAE 1,649,830 1,705,051 1,838,945 1,803,435 1,738,724

AEERERERAT ¢« —T-—FFI] 05
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KEY SHAREHOLDER VALUE INDICES

TERREERER

Revenue
N
HK$ million B &87T
(% Change &) B L)

2017 1,863.6
e (+9.8%)

2018 2,052.7
—E—)\F (+10.1%)

2019 2,043.1
Bk L2

2020 1,353.1
—mom (-33.8%)

Basic earnings/(loss) per Share attributable to
owners of the Company

FAREAAEEERERETR(FE)

HK cents 7811l
(% Change B E S Lt)

2017 15.1
ZT—+F (+18.0%)

2018 13.9
—ZT-N\F (-7.9%)

2019 135
—T-NEF (-2.9%)

2020 10.8
—E-TF (-20.0%)

2021
—E-—F
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Profit/(loss) attributable to owners of the Company

EAEEBAEMEER (BB

HKS million & &7
(% Change BB 5 Lt)

2017 108.9
T (+20.5%)
2018 100.2
-2\ Ly
2019 971.9
—E (:2.3%)
2020 79.0
—z—m (-19.3%)

2021
B

Dividend per Share

BREE
HK cents 78Il
(% Change # &) & 9 tt)
2017 7.0
flosB (-73.1%)
2018 7.0
—EN\E (0%)
2019 45
—T (-35.7%)
2020 2.5
—m s (-44.4%)

2021 -
—= & (-100%)



Dear Shareholders,

On behalf of Ming Fai International Holdings Limited (the
“Company”) and its subsidiaries (collectively, the “Group”), | am
pleased to present the audited annual results of the Group for the
year ended 31 December 2021.

Within a short period of two years, COVID-19 has undergone several
variants and leaders in various countries and regions are constantly
updating their policies to response. Even though the COVID-19
pandemic is still at a stage of large-scale outbreak, people who have
experienced the pandemic have gradually resumed their lives. Global
tourism experienced a mild increase in 2021, more international
tourist arrivals (overnight visitors) than in 2020 but remained below
the levels of pre-pandemic year 2019 according to preliminary
estimates. Rising vaccination rates combined with softer travel
restrictions due to increased cross-border coordination and protocols,
have all helped release pent up demand in 2021. However, Asia and
the Pacific remains the region with the largest share of closed
destinations. The recovery remains fragile and uneven amid the
emergence of the new Omicron variant and surging infections in
some parts of the world. Coupled with aforesaid influences, the
China-U.S. trade war, global awareness and more stringent laws and
regulations on environmental protection, increased in production
costs, together with the fierce competition and over-supply of
disinfectant products in global markets, the Group faced a
challenging year in 2021.
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The Group recorded an overall revenue of approximately HK$1,435.8
million for the year ended 31 December 2021, an increase of 6.1%
as compared with approximately HK$1,353.1 million for the year
ended 31 December 2020, in which the hospitality supplies business,
operating supplies and equipment (“OS&E") business and health care
and hygienic products business contributed approximately
HK$1,088.1 million, HK$156.4 million and HK$191.3 million for the
year ended 31 December 2021 (for the year ended 31 December
2020: approximately HK$820.9 million, HK$112.9 million and
HK$419.3 million), respectively.

Gross profit of the Group for the year ended 31 December 2021 was
approximately HK$269.6 million, representing a 25.8% decrease as
compared with approximately HK$363.5 million for the year ended
31 December 2020. The gross profit margin of the Group for the
year ended 31 December 2021 decreased 8.1 percentage points to
18.8% (for the year ended 31 December 2020: 26.9%). Loss
attributable to owners of the Company for the year ended 31
December 2021 stood at approximately HK$93.5 million (for the year
ended 31 December 2020: profit attributable to owners of the
Company approximately HK$79.0 million), a 218.3% decrease
compared with 2020.

The Group has been continuing to produce disposable infection
control products such as medical equipment covers, as well as our
health care and hygienic products under our self-labeled brands
“Pasion”, "everybody LABO” and “"MING FAI”. Even in the
post-pandemic era, the Group believes that the health awareness
raised by the public will not decline. The Group continues to shoulder
the social responsibilities of contributing to the public safety and
considers that the production of health care and hygienic products is
still indispensable. The Group will continue to diversify the product
range, strengthen the research and development with new
technologies on our health care and hygienic products and increase
sales channels to balance against the intense market competition and
gain more market share. The Group will further provide high-quality
products and services to consolidate our “Pasion” brand.
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Looking ahead, there is no definite answer to when the global
pandemic will end, and humanity is learning to adopt the new
environment. The recent surge in COVID-19 cases and the emergence
of the Omicron variant could disrupt the recovery of tourism in early
2022. The travel, tourism, and aviation industries will continuously be
impacted and bring certain impacts to the Group’s hospitality
supplies and OS&E businesses.

In order to cope with the uncertain environment, the Group will
closely monitor the possible risks and strive to minimise the impacts.
The Group will continue to improve cost efficiency and productivity
by making use of existing production bases to diversify production to
meet market demands. In addition, the Group endeavor to develop
new business opportunities, in line with its internal flexible and solid
business strategies, to consolidate the Group’s business performance
in the coming year.

On behalf of the Board, | am sincerely grateful to our Shareholders
and business partners for their support and trust over the years. | also
highly appreciate the continued loyalty, professionalism, and
contributions of our management and employees.

CHING Chi Fai
Chairman

Hong Kong, 24 March 2022

BEARKR  2IRANRITAREREETEE
ANENNEABRERNEEM TEHFN A A8
COVID-19%E % 2 ] gk 18 LA & H 38 Omicron®
BiR BE T - _FVIREENERS
Kok BIARMEEBEESIFE .
WAAEENEEHEREBNEERR K
RBEBER—EHE -

REBTHANIRE  AEEKEIRIE
ERE  BOASHEBFERERE - ~A&HE
BEBERRALEERE M BBRSAA
M MEERR - AZTTCEERETSS
Ko lpdh REBEKRNDRRFEHE - WA
PMBD TR AR M A KA SRS - ISR AR5 B 2K
FRERBERR -

AANEHARKREFS  REMNBRERS
BHZEROXFRERBIAHZNHE -
AANEFRAEEERREE —EUARNE
#oBERBHRER -

*E
o

oA

B - —_HF#=—AF-+WMH

RERRZERARAR o —T - —FFH



Key Financial Highlights

Set out below are the consolidated key financial highlights of the
Group:

Revenue KA

Gross Profit EF

(Loss)/profit attributable to owners of Vi N/NCTE PPN
the Company (B18),/ & F

ARAEEARIEER
EAR(BR)/BFCEM)
ARAEEARIEER
E (BR8N CEW)
BRBE CEL)

Basic (loss)/earnings per Share attributable
to owners of the Company (HK cents)
Diluted (loss)/earnings per Share attributable

to owners of the Company (HK cents)
Dividend per Share (HK cents)

Revenue

For the year ended 31 December 2021, the total revenue of the
Group recorded an increase of 6.1% to approximately HK$1,435.8
million compared with approximately HK$1,353.1 million in 2020.
For the year ended 31 December 2021, the revenues of the
hospitality supplies business, OS&E business and health care and
hygienic products business were approximately HK$1,088.1 million,
HK$156.4 million and HK$191.3 million (for the year ended 31
December 2020: approximately HK$820.9 million, HK$112.9 million
and HK$419.3 million) respectively, which represented 75.8%,
10.9% and 13.3% (for the year ended 31 December 2020: 60.7%,
8.3% and 31.0%) of the Group’s total revenue respectively.

Gross profit and gross profit margin

The Group’'s gross profit for the year ended 31 December 2021
decreased 25.8% to approximately HK$269.6 million, compared with
approximately HK$363.5 million in 2020. Gross profit margin
decreased 8.1 percentage points to 18.8% from 26.9% as compared
with the prior year, due to the rising prices of certain raw materials,
including certain chemicals and soap noodles, and increase in
manufacturing costs.
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MANAGEMENT DISCUSSION AND ANALYSIS (CONTINUED)

(Loss)/profit attributable to owners of the Company

Loss attributable to owners of the Company for the year ended 31
December 2021 was approximately HK$93.5 million (for the year
ended 31 December 2020: profit attributable to owners of the
Company approximately HK$79.0 million).

Other income and cost reduction

During the years ended 31 December 2021 and 2020, the Group has
received various governmental subsidies in the following regions.
They are recognised either as other income or cost reduction as
reflected in relevant expenses.

BEEENWR DM (&)

EREEEANES (BE) RF

HE-_ZT-_—F+-_A=+—HLEEFEE " K
“7%%%&%&%%%%5§E%ﬁﬂﬁi
ZETFF+ZA=+—RHALEEE KA
A AEEREF479.08 88T °

E/ﬂ#ﬁ?iﬁ/ﬂ?%ﬁﬁfﬁ

BE_ZT_—FR-ZF-_FTFE+-_A=1—
BIEFE - $%IKHT%EW@&E&W
fHEL - W EHR B R A E M AT AR
% YERHEBERAFHRER -

Region Year ended 31 December
HE BE+-A=+—HLEE
2021 2020
—B-—F —E-THF
HK$ million HK$ million
BEAET BEBTT
The PRC H 3.2 25.0
Hong Kong B 0.1 5.4
Other regions Hithih = 0.2 1.1
Total CE 3.5 31.5

During the year ended 31 December 2020, the Group recorded an
item of other income of approximately HK$8.2 million on the
resulting gain and realisation of exchange reserve upon dissolution of
a subsidiary.

st
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(Loss)/earnings per Share

Basic and diluted loss per Share attributable to owners of the
Company for the year ended 31 December 2021 were HK12.8 cents
and HK12.8 cents (for the year ended 31 December 2020: basic and
diluted earnings per Share were HK10.8 cents and HK10.8 cents)
respectively.

Final dividend

The Board did not propose a final dividend for the year ended 31
December 2021 (for the year ended 31 December 2020: HK1.5
cents). No interim dividend was declared for the six months ended 30
June 2021. A sum of the interim and final dividends for the year
ended 31 December 2020 was HK2.5 cents per Share.

Liquidity and financial resources

The Group has always pursued a prudent treasury management
policy and actively manages its liquidity position with standby
banking facilities to cope with daily operation and potential capital
demands for future development.

As at 31 December 2021, the Group’s cash and cash equivalents
amounted to approximately HK$251.2 million (as at 31 December
2020: approximately HK$393.0 million).

The Group’s net assets as at 31 December 2021 was approximately
HK$1,094.4 million (as at 31 December 2020: approximately
HK$1,192.3 million).
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MANAGEMENT DISCUSSION AND ANALYSIS (CONTINUED)

EEETWR DN (&)
Borrowings EE
The Group's borrowing structure and maturity profile are as follows: AEE 7 BEABRIBERANOT
Borrowing structure: EEEE
As at 31 December
R+=A=+-8H
2021 2020
—E-—-f —ECTHF
Effective Effective
interest rate  HK$ million interest rate HK$ million
BERAE BEER TS BEAT
Secured bank borrowings Floating rate of 4.3 Floating rate of 8.3
with repayable on 1.7% per annum over 1.7% per annum over
demand clauses 1-month Hong Kong Inter-bank 1-month HIBOR
Offered Rate (“HIBOR")
AEREREEEKEK —BAEARTEAERFEER —ERAEARITRAERSE
ZEERRITEE ([EBRTRAEREE]) MEFIR.7% 27 EFIR
MEFE17%ZFBFIE
Floating rate of the higher of 8.4 Floating rate of the higher of 10.6
1.7% per annum over 1.7% per annum over
1-month HIBOR or 1-month HIBOR or
the cost to the bank of the cost to the bank of
funding the borrowing funding the borrowing
—EREERTRAXKFEER —EAABRARTRERS X
MEFE17% INEF I *1.7%
FRTRIREREZREE KRTBARENEA RS E
23 E R =E 2FEBHE
Floating rates ranging from 85.2 Floating rates ranging from 63.5
1.5%-1.7% per annum over 1.5%-1.7% per annum over
1-month London Inter-bank 1-month LIBOR
Offered Rate (“LIBOR")
—BRARBBITRAIEFEER — AR mIABITRAEREE
((RBBTREREE]) MNFERNEIS5%E1.7%
MAFERE1L5%E1.7% ZF B R
ZFE R =
Floating rate of the higher of 40.3  Floating rate of the higher of 34.1
1.7% per annum over 1.7% per annum over
1-month LIBOR or 1-month LIBOR or
the cost to the bank of the cost to the bank of
funding the borrowing funding the borrowing
—EARBBRITEERE =X —ERRBEBRTRAEREE
M F*E1.7% IEFE1.7%
RE|TBARERETZBSE FRITBABRER N 2B mE
ZEBF =R ZIFBFE
Secured bank borrowings Fixed rates ranging from 0.3 Fixed rates ranging from 1.4
without repayable on 1.4%-2.4% per annum 1.4%-2.4% per annum
demand clauses
I 7 ESRE RGN NFERE14%E2.4% NFFEREIA%E2.4%
ZEERRITEE Z B E R = 2 B M &
Secured other borrowings Fixed rates ranging from 2.8 Fixed rates ranging from 3.2
without repayable on 0.36%-1.26% per annum 1.38%-2.16% per annum
demand clauses
I 17 ZSRAE R R NFEFE0.36%F1.26% NFFERE1.38%F2.16%
ZEEREMER 2 [El E Fl % 2 B =
141.3 121.1
HIBREERERAR o« —ZE-——FF®
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MANAGEMENT DISCUSSION AND ANALYSIS (CONTINUED)
BEEBSwmR DM (&)

Maturity profile:

The repayment terms of the borrowings without taking into
consideration the effect of repayable on demand clauses are as
followings:

FIEIRER

X\ RIRERER

R FRERMT -

VHET  EE

As at 31 December

R+=—A=+—H
2021 2020
—E_—fF —T-EF
HK$ million HK$ million
BEBT BEABT
Within 1 year R1ER 64.2 55.3
Between 1 and 2 years 15229 28 30.8 25.4
Between 2 and 5 years 2E5F 7 fH 44.7 38.8
Over 5 years S5FE 1.6 1.6
141.3 121.1
Currency denomination: BEKEE -
As at 31 December
R+=BR=+—H
2021 2020
:g:—f‘i —? — = $
HK$ million HK$ million
BEBT BEETT
Hong Kong dollars BT 12.8 18.9
United States dollars EViH 125.4 97.6
Japanese Yen HIE 3.1 4.6
141.3 121.1
Details of the borrowings are set out in Note 22 to the consolidated & EsHIEH NG S B BHMKRIT 22 -
financial statements.
Charges on Group assets EEEEHHF
Except for bank and other borrowings of approximately HK$3.1 HBR-_ZE-_—F+_A=+—HZRITEH

million as at 31 December 2021 (as at 31 December 2020:
approximately HK$4.6 million), which was secured by personal
guarantee of a non-controlling interest of the Group, other bank
borrowings were secured by certain property, plant and equipment,
right-of-use assets and a bank deposit of the Group.
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MANAGEMENT DISCUSSION AND ANALYSIS (CONTINUED)

The carrying amounts of assets pledged as security for borrowings
are as follows:

BEEENWR DM (&)

MEECZDENEEZREENT

As at 31 December

R+=A=+—H
2021 2020
—E-—F —EZFTHF
HK$ million HK$ million
BEAETT BEET
Property, plant and equipment  #1% - [§E k& E 21.2 24.6
Right-of-use assets FHEEE 29.1 30.2
Bank deposit RITHER 11.7 -
62.0 54.8

Gearing ratio

The gearing ratio was calculated as net debt (borrowings less cash
and cash equivalents) divided by total equity. The gearing ratio was
not applicable to the Group as at 31 December 2021 and as at 31
December 2020.

Foreign currency exposure

The Group is exposed to foreign exchange risk arising from various
currency exposures, primarily with respect to Renminbi (“RMB"). The
Group currently does not deploy a foreign currency hedging policy.

The Group primarily sourced its raw materials in the PRC. The related
currency exposure with respect to RMB is managed through
increasing revenue denominated in the same currency.

Capital commitments and contingent liabilities

Details of the capital commitments as at 31 December 2021 is set
out in Note 35 to the consolidated financial statements. The Group
has no material contingent liabilities as at 31 December 2021.

BEEBMELE
BEABLRIEFES (B ,ﬁﬂfﬁ%fﬁi&
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The two-year COVID-19 outbreak have dealt a heavy blow to the
global economy. The new variants of COVID-19 led to the pandemic
rebound and strict travel blockade continue to occur everywhere,
disrupting the pace of economic recovery. The travel, tourism and
aviation industries were severely affected, the Group’s businesses
recorded unsatisfactory results for the year ended 31 December
2021, which was mainly attributable to (i) the decrease in revenue
from Health Care and Hygenic Products Business as a result of the
keen competition and over-supply of the disinfectant products in the
global markets; (ii) the deterioration of gross profit margin due to the
rising prices of certain raw materials and higher costs of
manufacturing during the year ended 31 December 2021; (iii) the
increase in provision for impairment of trade and bills receivables; (iv)
the declining impact of various governmental subsidies and related
cost reduction and the non-existence of the resulting gain and
realisation of exchange reserve upon dissolution of a subsidiary as
recognised during the year ended 31 December 2020; and (v) the
unprecedent new waves of infections and the spread of COVID-19 in
Japan before the Tokyo Olympics during the mid of 2021 had led to
travel restrictions and a delay in recovery in the tourism industry in
the country. Further, the prolonged pandemic has caused changes in
consumer behaviour, with more customers shifting to e-commerce
platform. Based on the latest market conditions, the Group has
assessed the recoverable amount of the goodwill of the Japan
business, and an impairment loss of HK$4.8 million is recognised
during the year ended 31 December 2021.

Hospitality Supplies Business

Based on UNWTO World Tourism Barometer issued in January 2022,
global tourism experienced a mild 4% upturn in 2021, with 15
million more international tourist arrivals (overnight visitors) than in
2020 but remained 72% below the levels of pre-pandemic year 2019
according to preliminary estimates. The economic contribution of
tourism (tourism direct gross domestic product) is estimated at
US$1.9 trillion in 2021, above the US$1.6 trillion in 2020, but still fall
below the pre-pandemic value of US$3.5 trillion.

Revenue from the Group’s hospitality supplies business for the year
ended 31 December 2021 increased 32.5% to approximately
HK$1,088.1 million (for the year ended 31 December 2020:
approximately HK$820.9 million), which contributed 75.8% (2020:
60.7%) to the Group’s total revenue. Gross profit from the hospitality
supplies business increased 13.4% to approximately HK$207.2
million for the year ended 31 December 2021 (for the year ended 31
December 2020: approximately HK$182.7 million). The segment’s
gross profit margin decreased 3.3 percentage points to 19.0% for
the year ended 31 December 2021 (for the year ended 31 December
2020: 22.3%).
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MANAGEMENT DISCUSSION AND ANALYSIS (CONTINUED)

According to the “China’s Tourism Performance: Review & Forecast
(2021~2022)" (Blue Book of China’s Tourism Economy No. 14) issued
by the China Tourism Academy, the estimated domestic tourists and
tourism revenue in the PRC were 3.431 billion person-times and
RMB3.02 trillion respectively in 2021, which increased 19% and 35%
as compared with 2020 and recovered to 57% and 53% respectively
as compared with 2019. Hospitality supplies business revenue for the
year ended 31 December 2021 from the PRC was approximately
HK$503.7 million (for year ended 31 December 2020: approximately
HK$390.2 million), representing 46.3% (for the year ended 31
December 2020: 47.5%) of the total hospitality supplies business
segment revenue.

Hospitality supplies business revenues for the year ended 31
December 2021 from Hong Kong, the North America, Europe, other
Asia Pacific regions and Australia were approximately HK$150.4
million, HK$160.0 million, HK$97.3 million, HK$144.5 million and
HK$30.4 million (for the year ended 31 December 2020:
approximately HK$126.8 million, HK$104.6 million, HK$74.5 million,
HK$110.2 million and HK$12.5 million) respectively, accounted for
13.8%, 14.7%, 8.9%, 13.3% and 2.8% (for the year ended 31
December 2020: 15.4%, 12.7%, 9.1%, 13.4% and 1.5%) of the
total hospitality supplies business segment revenue respectively.

Hospitality supplies business segment revenue
by geographical location

14.7%

The PRC HEl
Hong Kong #Hi&

North America 1t

Europe &M
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MANAGEMENT DISCUSSION AND ANALYSIS (CONTINUED)
BEEENwWR DM (&)

Operating Supplies and Equipment Business

Based on the latest China Construction Pipeline Trend Report
released by Lodging Econometrics, 566 hotels/96,472 rooms were
opened in China throughout 2021. Revenue from the Group’s OS&E
business was approximately HK$156.4 million for the year ended 31
December 2021, representing an increase of 38.5% as compared
with approximately HK$112.9 million for the year ended 31
December 2020, and representing 10.9% (for the year ended 31
December 2020: 8.3%) to the Group's total revenue. Gross profit
from the OS&E business increased by 24.0% to approximately
HK$37.2 million for the year ended 31 December 2021 (for the year
ended 31 December 2020: approximately HK$30.0 million). The
segment’s gross profit margin decreased 2.8 percentage points to
23.8% for the year ended 31 December 2021 (for the year ended 31
December 2020: 26.6%).

For the year ended 31 December 2021, OS&E business revenues from
the PRC and other markets were approximately HK$125.0 million and
HK$31.4 million (for the year ended 31 December 2020:
approximately HK$71.9 million and HK$41.0 million) respectively,
representing 79.9% and 20.1% (for the year ended 31 December
2020: 63.6% and 36.4%) of the total OS&E business segment
revenue respectively.

The Group continues to focus on the replenishment businesses and
seek new cooperation possibilities, and at the same time deepen the
cooperation relationship with long-term customers, and continuously
increase the variety of the products.

Operating supplies and equipment business
segment revenue by geographical location

2021
—E_——5
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MANAGEMENT DISCUSSION AND ANALYSIS (CONTINUED)

Health Care and Hygienic Products Business

The Group has been producing the disposable infection control
products such as the medical equipment covers and health care
products. A variety of health care and hygienic products under the
self-labeled brands “Pasion”, “MING FAI” and “everybody LABO"
were produced since the first quarter of 2020 for taking part in the
corporate social responsibilities with the outbreak of COVID-19
pandemic. Even though the saturated supply and keen competition
of the disinfectant products in the global markets has led to a
substantial decline of the Group’s health care and hygienic products
business revenue in 2021 as compared with 2020, the Group
considers that the production of health care and hygienic products is
still indispensable as the public health awareness has been risen after
the pandemic. During the year ended 31 December 2021, the Group
has also participated in community activities and donated our health
care and hygienic products to various charitable organisations.

Revenue from the Group’s health care and hygienic products business
for the year ended 31 December 2021 was approximately HK$191.3
million (for the year ended 31 December 2020: approximately
HK$419.3 million), which contributed 13.3% (for the year ended 31
December 2020: 31.0%) to the Group's total revenue. Gross profit
from the health care and hygienic products business was
approximately HK$25.0 million for the year ended 31 December
2021 (for the year ended 31 December 2020: approximately
HK$147.2 million). The segment’s gross profit margin decreased 22.0
percentage points to 13.1% for the year ended 31 December 2021
(for the year ended 31 December 2020: 35.1%).

For the year ended 31 December 2021, the revenues of health care
and hygienic products business from the North America, Hong Kong
and other markets were approximately HK$104.8 million, HK$51.9
million and HK$34.6 million (for the year ended 31 December 2020:
approximately HK$147.4 million, HK$86.1 million and HK$185.8
million) respectively, representing 54.8%, 27.1% and 18.1% (for the
year ended 31 December 2020: 35.2%, 20.5% and 44.3%) of the
total health care and hygienic products business segment revenue
respectively.

Health care and hygienic products business segment
revenue by geographical location
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Uncertainties in the global markets

Two years have passed since the outbreak of the COVID-19 pandemic
in early 2020 and are foreseen to be continuous. It is expected that
the travel restrictions implemented by various countries and regions
will not be fully eliminated due to the recent rise in COVID-19 cases
and the Omicron variant are set to disrupt the recovery and affect
confidence through early 2022. The travel, tourism and aviation
industries will continue to be badly affected, coupled with the
slowdown of global economic growth and the China and U.S. trade
war, the hospitality supplies and OS&E businesses of the Group will
continue to face a huge challenge.

Recovery in tourism industry in the PRC

According to the “China’s Tourism Performance: Review & Forecast
(2021~2022)" (Blue Book of China’s Tourism Economy No. 14) issued
by the China Tourism Academy, the expected domestic tourists and
tourism revenue in the PRC will be 3.98 billion person-times and
RMB3.81 trillion respectively in 2022, with a year-on-year growth
rate of 16% and 27% respectively. The number of inbound and
outbound tourists will expect to increase by 20% year-on-year. The
Group’s hospitality supplies, OS&E business in the PRC are expected
to improve gradually.

Development of the health care and hygienic
product business

The public's awareness of hygiene has greatly increased by the
COVID-19 pandemic, the Group believes that the health care and
hygienic products market is worth expanding with a diversified
product portfolio, which will meet various needs of customers in
different countries and regions. Meanwhile, we try to expand sales
channels to not only retail and online platforms, but also the business
organisations, schools and hospitals to expand the market
penetration. In the face of the unstable market environment, this
diversified business have brought new enlightenment to the Group
under the pandemic situation. Looking ahead, the Group will
continue to strengthen the research and development with new
technologies on our health care and hygienic products, further
develop our “Pasion” brand with high-quality services and brand
effects, and seize the opportunities to promote business growth.

Global concerns in sustainability development

Environment, social and governance of the listed companies started to
play an important role in the investment field. Together with green
and environmental protection regulations to be complied by our hotel
customers all over the world will inevitably prompt the suppliers of
hospitality supplies, and even the entire hospitality supplies industry
to transform enterprises for providing green products. Facing with the
customers’ demand, the Group is committed to becoming the best
partner for customers’ sustainable development and continues to
place effort and resources on developing our green products.
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Competitiveness enhancement and margin
improvement

When the impact of the COVID-19 pandemic is lessening, the
revenue of the Group is expected to rebound. As a result of the
higher production and sales volume, the Group will benefit from cost
efficiency brought into through better economies of scale which
leads to higher profit margin. Along with the recovery of tourism
industry, customers will become relatively less price sensitive which
allows more room for negotiating better pricing. At the same time,
the Group will continue to deepen its strategy of developing the
production base in Kingdom of Cambodia (“Cambodia”) to reduce
its production costs and the impact of the China and U.S. trade war,
improve production efficiency, enhance product structure and
strengthen our procurement ability to source more alternate raw
materials with an aim to increase our cost advantage and to add
more value to our customers. The Group will make good use of its
own resources to enhance our competitiveness. Meanwhile, the
Group will continue to implement a series of prudent and flexible
policies and strategies related to working capital management,
business development and cost control to strengthen financial
conditions and improve profit margins to lay a solid foundation for
the development of the Group.

Continuous exploration of new business
opportunities

The group will continue to improve its competitiveness, consolidate
its core businesses, explore new business opportunities and strive to
expand the market share in the industries, while maintaining a
long-term good relationship with customers and business partners, to
achieve steady innovation and sustainable growth.

The total number of employees of the Group, including short-term
contract workers, was approximately 5,000 as at 31 December 2021.
The employee benefit expenses including Directors’ emoluments were
approximately HK$378.0 million for the year ended 31 December
2021. The remuneration of employees (including the Directors and
senior management) of the Group are generally structured by
reference to market terms and individual merits, which is reviewed
on a regular basis. The Group also provides various other benefits to
designated staff, including discretionary bonus, social insurance or
medical insurance, share option scheme, share award scheme,
continuing education and training programmes. The Group also
launched key performance indicators assessment scheme and
commendation annual award scheme to boost individual
performance and operational efficiency.
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Mr. CHING Chi Fai, aged 60, is an Executive Director and Chairman
of the Company since 2007. He is the chairman of the Nomination
Committee, the Executive Committee and the Investment Committee
of the Company, a member of the Remuneration Committee of the
Company and a director of certain subsidiaries of the Company.
Mr. CHING Chi Fai is also a founder of the Group. He has been
responsible for sales and marketing, production of the products and
the formulation of the overall corporate direction and business
strategies of the Group. Mr. CHING Chi Fai has over 30 years of
experience in the hospitality supplies industry. Mr. CHING Chi Keung
is a brother of Mr. CHING Chi Fai and Mr. CHING Tsun Wabh is the
son of Mr. CHING Chi Fai.

Mr. CHING Chi Keung, aged 57, is an Executive Director of the
Company since 2007. He is a member of the Executive Committee of
the Company and a director of certain subsidiaries of the Company.
Mr. CHING Chi Keung joined the Group with the founders. He has
been responsible for human resources and administrative matters of
the Group. Mr. CHING Chi Keung has over 30 years of experience in
the hospitality supplies industry. Mr. CHING Chi Fai is a brother of
Mr. CHING Chi Keung and Mr. CHING Tsun Wah is a nephew of
Mr. CHING Chi Keung.

Mr. LIU Zigang, aged 56, is an Executive Director of the Company
since 2007. He is a member of the Executive Committee of the
Company and a director of certain subsidiaries of the Company.
Mr. LIU has been responsible for sales and marketing since he joined
the Group in May 1995. He oversees direct sales in the Greater China
Region as well as the Southeast Asia markets. Mr. LIU has over 20
years of experience in the hospitality supplies industry. He obtained a
Master degree of Business Administration in Centenary College of
New Jersey, USA in 2011. Mr. LIU also holds a diploma from
Shenzhen University, the PRC and completed a course on
International Business Management of Tsinghua University organised
by Yangtze Delta Region Institute of Tsinghua University, the PRC.

Mr. CHING Tsun Wah, aged 40, is an Executive Director of the
Company since 2014. He is a member of the Executive Committee of
the Company, a director of certain subsidiaries of the Company and
the business development director of the Group. He joined the Group
since 2006 to assist in production and has been actively involved in
both the business and product development of the Group. Mr. CHING
Tsun Wah has extensive experience in the hospitality supplies
industry. He obtained the Young Industrialist Awards of Hong Kong
by the Federation of Hong Kong Industries in 2020. He graduated in
Seneca College Toronto of Canada in marketing administration in
2003. Mr. CHING Tsun Wah is the son of Mr. CHING Chi Fai and a
nephew of Mr. CHING Chi Keung.
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Mr. KEUNG Kwok Hung, aged 49, is an Executive Director of the
Company since 2014. He is the Chief Financial Officer, the Company
Secretary, a member of the Executive Committee and the Investment
Committee of the Company and a director of certain subsidiaries of the
Company. Mr. KEUNG joined the Group in July 2010 and he is
responsible for finance and accounting matters. He has over 20 years of
experience in accounting and financial management. He holds a Bachelor
degree in Accountancy from the Hong Kong Polytechnic University and is
a fellow member of the Hong Kong Institute of Certified Public
Accountants and the Association of Chartered Certified Accountants.

Ms. CHAN Yim Ching, aged 54, is a Non-Executive Director of the
Company since 2015. She is a director of a subsidiary of the
Company. Ms. CHAN joined the Group in 1995 and was responsible
for sales and marketing and oversaw export sales to overseas
markets. She was an Executive Director of the Company from 2007
to 2015. Ms. CHAN has over 30 years of experience in the hospitality
supplies industry. Prior to joining the Group, she worked in several
companies engaged in hospitality supplies business.

Mr. HUNG Kam Hung Allan, aged 67, is an Independent
Non-Executive Director of the Company since 2007. He is the chairman
of the Remuneration Committee and a member of the Audit
Committee of the Company. Mr. HUNG has over 30 years of senior
management experience in managing hotel operations and hotel
investments. He was a deputy managing director in 1992 and an
executive director from July 1997 to January 2001 of Top Glory
International Holdings Limited (“Top Glory”), a former Hong Kong
listed company which was privatised in August 2003. During the
period with Top Glory, Mr. HUNG assisted Top Glory to develop and
manage hotels/resorts. In 2005, Mr. HUNG started a hotel
development consultancy service to work with various hotel developers
and prestigious hotel chains on design and project management.

Mr. NG Bo Kwong, aged 65, is an Independent Non-Executive
Director of the Company since 13 June 2013. He was a
Non-Executive Director of the Company from 9 July 2007 to 31
December 2012. He is a member of the Audit Committee and the
Remuneration Committee of the Company. Mr. NG has over 30 years
of management experience in different industries (including the
hospitality supplies industry). He is the chairman of the International
Quality Service Management Promotion Association and a full
member of the Hong Kong Management Association. He had assisted
a number of medium to large sized enterprises in formulating
company development strategies and establishing management
systems in the areas of sales and marketing, human resources and
production management. Mr. NG is also a guest lecturer of Master of
Business Administration programs and senior executive development
programs of several universities. He had been a director of a number
of non-listed companies and is currently a director of Advance
Management Consultants Limited and Guangzhou Advance Cultural
Events Limited. He received a Master degree of Business
Administration from the University of East Asia and a Doctor degree
of Philosophy in Business Administration from Tarlac State University.
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Mr. SUN Eric Yung Tson, aged 45, is an Independent Non-Executive
Director of the Company since 2016. He is a member of the Audit
Committee, the Nomination Committee and the Remuneration
Committee of the Company. He graduated with Bachelor degree of
Commerce in the University of New South Wales, Australia in July
2000. Mr. SUN has been the managing director of Kin Hip Metal &
Plastic Factory, Limited and KINOX Trading Limited since 2006. He
has been dedicated to explore and position the products of KINOX,
an international quality manufacturer of fashionable cookware,
houseware and electrical appliances in household and catering
industries, in emerging and global markets. Mr. SUN is also the
honorary and founding president of Youth Executive Council of
Federation of Hong Kong Industries (“FHKI"), the chairman of The
Hong Kong Plastics Manufacturers Association Limited, the founding
vice chairman and secretary general of Hong Kong 020 E-Commerce
Federation, the vice chairman of Hong Kong Q-Mark Council, the
chairman of The Hong Kong Exporters’ Association and a committee
member of FHKI Pearl River Delta Council. Mr. SUN dedicates his
effort on social responsibilities and practices active roles in different
public services in both Hong Kong and China.

Mr. KWONG Tony Wan Kit, aged 44, is an Independent
Non-Executive Director since 2021. He is the chairman of the Audit
Committee and a member of the Nomination Committee, the
Remuneration Committee and the Investment Committee of the
Company. Mr. KWONG obtained a Bachelor degree of Business
Administration in Accountancy in the City University of Hong Kong.
Mr. KWONG has over 20 years of experience in accounting and
financial management. He is a fellow member of the Hong Kong
Institute of Certified Public Accountants and the Association of
Chartered Certified Accountants. He was the vice president of finance
and management information system of Wise Ally International
Holdings Limited, the shares of which are listed on the Main Board of
The Stock Exchange of Hong Kong Limited, the group financial
controller of Defond Holdings (H.K.) Co. Limited and the group
financial controller of Valuetronics Holdings Limited, the shares of
which are listed on the Main Board of the Singapore Exchange Limited.

Ms. CHAN Yick Ning, aged 59, is the research and development
director of the Group and a director of certain subsidiaries of the
Company. Ms. CHAN is responsible for overseeing various aspects of
our chemical production such as chemical production quality control,
research and development of product formulations, the operations of
the chemical and microbiological laboratory, the performance of the
senior chemists and technicians, quality control and research and
development. Ms. CHAN is also the vice chairman of Compliance
Committee of the Group to provide the technical expertise in vary
aspects to ensure the regulatory compliance and product safety.
Ms. CHAN joined the Group in 2005 and has over 30 years of
experience in cosmetics p